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The

BANDWAGON
When new ideas challenge your current way of 

thinking, reasoning through them can be difficult 
and sometimes uncomfortable. It’s a common 

reaction to pass this responsibility onto others.
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If Everyone Jumped Off a Bridge, 
Would You?

Sometimes you may face an argument that seemingly ev-
eryone believes. Arguments that seem to have a consensus 
should not be off limits in terms of debate. Issues that have 
dominant public support for one side over the other can 
have people wanting to “jump on the bandwagon.” 

The bandwagon fallacy is when someone tries to use the 
popularity of a particular side of a debated issue as a rea-
son to support an argument. In the middle of a debate, you 
might reasonably think that because one side is so popu-
larly approved, it must be right. This appeal to popularity 
can be tempting in the heat of the moment, but you must 
remember to address their argument. 

The problem of using this appeal to popularity is that it’s 
done nothing to address an argument, strengthen an argu-
ment, or undermine an argument. So by using this falla-
cious tactic, you’ve wasted time and have not come closer 
to the truth of the idea at play.  

Take an issue that holds almost unanimously popular 
support: We know the earth isn’t flat. The fact this opinion 
is popular has no bearing on whether or not the earth is 
round or flat. Instead, we know the earth isn’t flat because 
we have pictures from space from different angles, and you 
cannot fall off the edge of the earth. Those are just a couple 
of the many reasons why we know the earth isn’t flat. 

Presenting the scientific reasoning for the issue is the logi-
cal route to take. The popularity of that scientific reasoning 
doesn’t add anything to the argument. 

People often inflate the popularity of an issue as evidence. 
But let’s go back to our popular conclusion that the earth 
isn’t flat. Now, if we were to put ourselves into a time 
machine and travel back hundreds of years ago and ask 
people is the earth flat or round, what would the answer 
be? The popular answer among people would be the earth 
is flat. 

So if you were to use or accept the fallacious bandwagon 
fallacy as good reasoning, the popularity of the belief that 
the earth is flat during that time period would mean the 
earth was actually flat. Not only is this fallacy weak rea-
soning, but it’s not a reason for a conclusion at all, which 
makes its use a waste of time because instead of proving 
your point, you show the audience a weak understanding 
of the issue. It does nothing to prove your conclusion, only 
that the conclusion is popular. 

The use of the bandwagon fallacy usually consists of the 
following three parts:

• Person A states their position X.

• Person B holds position Y because it’s popular.

• Person B concludes position Y is right because it’s 
popular.

An Example with Ethan and Emily
Ethan and Emily were hanging out with a large group of 
teens in the neighborhood. The twins were only really good 
friends with Carlos but thought it would be fun to get to 
know and play with some other kids in the neighborhood. 
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Ethan, Emily, and Carlos walked up to the other group of 
nine neighborhood teens. 

Carlos introduced Ethan and Emily, “Hey, guys. This is 
Ethan and Emily. They live in the neighborhood.” 

Nate introduced himself to Ethan and Emily, “Hey! Nice 
to meet you two. We’re about to go play some soccer in the 
park if you want to join.” 

Ethan and Emily both responded, “That sounds fun! Let’s 
go.” 

Adam, another guy in the group, skipped the introduction. 
He said, “Hold up, hold up. We always play five on five 
with soccer.” 

“We could play six on six,” Emily suggested. 

Adam looked to Emily, crossing his arms, “Well, it’s more 
fun playing five on five.” 

Nate responded to Adam, “I think it would be more fair 
and nice if we played six on six today.” 

Carlos nodded in agreement. 

Adam looked at the rest of the group. “Do you guys 
want to play five on five?” he asked while his arms stayed 
crossed. 

All of the group nodded in agreement with Adam. 

Nate looked at his other nodding friends, a little confused. 
“Well, looks like everyone wants to play five on five. Sorry, 
Ethan and Emily,” he said shrugging. 

Carlos looked at Emily and Ethan. “Sorry you two, but 
everyone wants five on five. I’ll see you later,” he said, run-
ning over to his bike and waving back at the twins. 

The neighborhood group rode their bikes away from 
Ethan and Emily towards the park, leaving Ethan and Emi-
ly wondering what happened.

What Happened?
To start, it seems that Ethan and Emily might not actually 
want to hang out with Adam and his friends, given how 
quick they were to exclude the twins. But let’s look at the 
actions taken by Nate and the twins’ friend Carlos. 

In this situation, Adam had the popular support—more 
people agreed with his position for playing soccer five on 
five. As for Nate and Carlos, they started on the side of 
Ethan and Emily for putting forward that the group should 
play six on six soccer so everyone is included. Once Nate 
and Carlos realized the majority support was in favor of 
playing five on five they “jumped on the bandwagon.” 

Instead of Nate and Carlos sticking with their original 
argument that it would be better for everyone to play six 
on six, they accepted defeat. The problem is that Nate and 
Carlos could have presented further reasoning for play-
ing six on six, such as it’s the right thing to do to include 
everyone. Instead, they gave up on their argument and fell 
to the majority. 

Maybe this situation makes you think of the old saying, “If 
everyone jumped off a bridge, would you?” Considering 
this scenario might be helpful if you are ever in a situation 
like Nate and Carlos. 
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This next example provides an important opportunity to 
help clarify the bandwagon fallacy—the case of a popular 
vote. In a democracy that has a popular vote for president, 
you might reasonably perceive the vote as a form of band-
wagon fallacy.  

With democratic elections, specific candidates or politi-
cians are presented to the voters to choose as president and 
the person who receives the most votes wins. Therefore, 
the specific politician with the popular support should be 
president. What’s wrong with this idea? 

You must remember that logical fallacies are faulty argu-
ments. In an argument, you have premises and a conclu-
sion formed from those premises. When talking about the 
results of an election, the important distinction is that an 
election isn’t making an argument; a system cannot make 
an argument. You can make an argument for why a partic-
ular system is bad, but the system itself cannot be falla-
cious, therefore it cannot commit the bandwagon fallacy. 

However, the individual voters within a democracy can 
commit the bandwagon fallacy in relation to how they cast 
their votes in the election of a politician. If a candidate 
comes across as popular, and a friend then tells you to vote 
for the popular candidate because they are popular, your 
friend is engaging in a bandwagon fallacy. 

Another example of a bad case for a popular vote in 
democracy would be if we were to jump back in our time 
machine and go back a couple hundred years and hold a 
democratic vote to determine if slavery should be legal or 
illegal. What do you think the outcome would be? A cou-
ple hundred years ago, most voters would have supported 

slavery here in the United States. Does this make slavery 
morally justified? No, the vote provides zero reasoning for 
the conclusion.  

The point is that the fact that something is popular holds 
no moral basis or logical basis for the conclusion of an 
argument.

Tuttle Twins Takeaway
Fight this fallacy by ignoring whether or not an idea is 
popular. Falling to an appeal to popularity is the lazy way 
out of an argument. Additionally, falling to this fallacy 
only shows your audience you have a weak understand-
ing of your preferred position. The best way to learn and 
progress is to consider ideas both popular and unpopular. 
In doing so you force yourself to understand the reasons 
and positions of both, which will help you win a debate of 
ideas. 


